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Native Advertising offer

DagelijkseKost, Njam!, 
Solo Open Kitchen, Marmiton

Culinary Women

Health Entertainment

Auféminin, Radio 2, één

Doctissimo Studio Brussel, Radio 1, 
MNM, NRJ (fr), Nostalgie(fr)
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Dagelijkse Kost

The cookery TV-show started in 2010. The show 

traded in the usual chef-in-white-apron for guy-next-

door Jeroen Meus and swapped the studio kitchen for 

the kitchen next door. The whole concept had to be as 

accessible, warm and no-nonsense as the title promised. 

The TV-show has been named most popular program of 

the year. Since the start the recipe remains unchanged: 

straightforward dishes, classics with a twist, tons of 

ŀƳōƛŀƴŎŜΧ ŀƴŘ ŀ ǎƳŀƭƭ Ǉŀǘ ƻŦ ōǳǘǘŜǊΦ

avr / month

Reach 12+ 700.000

Impressions 2,4 M

Site profile (selectivity) Volume per month

103 199

100

97
48

74

125

162

18-24y

25-34y

35-49y

50-64y

65y +

Men

Women

VVA 18-44

https://dagelijksekost.een.be/
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Source: CIM Internet (Gemius), AdHese



Njam.tv

Njam! is the only Flemish television channel 

fully dedicated to food and cooking.  The 

channel offers quality food programs with local and 

international chefs and trendy culinary bloggers.   At Njam! 

everything relates to cooking and tasty food, whereby the channel 

has built an engaged and interested audience. 

NjamΗ ŎƻƳōƛƴŜǎ .ŜƭƎƛŀƴΩǎ ŀǿŀǊŘ ǿƛƴƴƛƴƎ ŎƘŜŦǎ ǿƛǘƘ ǳǇŎƻƳƛƴƎ 

talents, foreign chefs and dedicated foodies.  Njam! covers the 

complete culinary range.

avr / month

Reach 12+ 300.000

Impressions 900 K

Site profile (selectivity) Volume per month

68 114

124

142

59
69

130

150

18-24y

25-34y

35-49y

50-64y

65y +

Men

Women

VVA 18-44

https://njam.tv/
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Source: CIM Internet (Gemius), AdHese



Solo Open Kitchen

Solo is an established product in every Belgian 

kitchen: the vol-au-ǾŜƴǘ ōȅ ƎǊŀƴŘƳŀΣ ǘƘŜ Ψmoules

ŦǊƛǘŜǎΩ ōȅ ȅƻǳǊ ŘŀŘ ƻǊ ȅƻǳǊ ƻǿƴ ǉǳƛŎƘŜ lorraine...  

Solo always helps to make a success of it. 

90 years of delicious dishes.  Solo is the ambassador of the Belgian 

Culinary Heritage. With the help of all Belgians we are looking for 

the 25 golden dishes that we have to cherish for future generations.

avr / month

Reach 12+ 400.000

Impressions 600 K

Site profile (selectivity) Volume per month

52

124

106

118

52
62

144

122

18-24y

25-34y

35-49y

50-64y

65y +

Men

Women

VVA 18-44

https://www.solo.be/
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Source: CIM Internet (Gemius), AdHese



Marmiton

avr / month

Reach 12+ 1,17 M

Impressions 4,9 M

Site profile (selectivity) Volume per month

88

136

129

101

82

71

128

15-24y

25-34y

35-49y

50-64y65y +

Men

Women

https://www.marmiton.fr/
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aŀǊƳƛǘƻƴ ƛǎ CǊŀƴŎŜΩǎ ƭŜŀŘƛƴƎ ŘƛƎƛǘŀƭ ōǊŀƴŘ 

focusing on food and cooking. Featuring around 

70,000 recipes, since launch Marmiton has strived 

ǘƻ ƳŀƪŜ ŎƻƻƪƛƴƎ ŀŎŎŜǎǎƛōƭŜ ǘƻ ŜǾŜǊȅƻƴŜ ŀƴŘ ǳƴƛǘŜ ǘƘŜ ǿƻǊƭŘΩǎ ŦƻƻŘ 

lovers with their shared passion for cooking. 

Over the years, Marmiton has grown into a community of millions of 

people who discuss and swap their recipes, cooking tips and favorite 

foods.

Source: CIM Internet (Gemius), AdHese



r

Radio 2

Radio 2 presents itself as a popular family radio 

channel with focus on the daily habits of their 

ƭƛǎǘŜƴŜǊǎ ƭƛƪŜ ƎŀǊŘŜƴƛƴƎΣ ƘƻǳǎŜƘƻƭŘΣ ǘǊŀǾŜƭΣ Χ 

The channel brings an optimistic vibe in your home. During some 

time slots in the day Radio 2 decouples to regional shows per 

province. This off course enforces the proximity feeling. Radio 2 is 

your companion during the day. With a radio audience of 35 to 59 

years old, Radio 2 has the most loyal audience, mainly female or 

couples.  Radio 2 is market leader with a share of ±33% in the 

Flemish market. 

avr / month

Reach 12+ 500 K

Impressions 2 M

Site profile (selectivity) Volume per month

72 100

122

124

6693

106

113

18-24y

25-34y

35-49y

50-64y

65y +

Men

Women

VVA 18-44

https://radio2.be/

Source: CIM Internet (Gemius), AdHese



één

avr / month

Reach 12+ 973 K

Impressions 6,1 M

Site profile (selectivity) Volume per month

72 103

139

123

6294

106

114

18-24y

25-34y

35-49y

50-64y

65y +

Men

Women

VVA 18-44

https://www.een.be/
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The media brand éénconnects across the 

generations by responding to what lives in our 

society.  éénbrings stories that are recognizable 

and does so in a way that they can talk about and enjoy them 

together. The most important building blocks for this are 

information, entertainment, Flemish fiction, human interest and 

sport.

On the één.be site visitors discover the best fragments, behind the 

scenes material, competitions, etc.

Source: CIM Internet (Gemius), AdHese



AuFéminin

Aufemininƛǎ ǘƘŜ ǿƻǊƭŘΩǎ ƭŜŀŘƛƴƎ ǇǳōƭƛǎƘŜǊ ƻŦ ŎƻƴǘŜƴǘ

and communities for women and operates on all 

platforms (websites, mobiles, tablets, TV, print). 

Aufemininbrings together a community of women across topics such as 

fashion, parenthood, beauty, cooking, news and entertainment.

Driven by a commitment to:  freedom of expression, respect for human 

ǊƛƎƘǘǎΣ ǿƻƳŜƴΩǎ ǊƛƎƘǘǎ ŀƴŘ ŎƘƛƭŘǊŜƴΩǎ ǊƛƎƘǘǎΣ ƎŜƴŘŜǊ ŜǉǳŀƭƛǘȅΣ ŘƛǾŜǊǎƛǘȅ ŀƴŘ 

equity. Aufemininmedia outlets strive to incorporate all social and 

environmental issues across their editorial platforms.

avr / month

Reach 12+ 698 K

Impressions 6,4 M

Site profile (selectivity) Volume per month

87 146

152

94

59

59

139

15-24y

25-34y

35-49y

50-64y65y +

Men

Women

https://www.aufeminin.com/
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Source: CIM Internet (Gemius), AdHese



Doctissimo

avr / month

Reach 12+ 1,12 M

Impressions 4,3 M

Site profile (selectivity) Volume per month

73
141

146

104

74

70

128

18-24y

25-34y

35-49y

50-64y65y +

Men

Women

http://www.doctissimo.fr/

*

Doctissimois a general public website for well-being, 

health and pregnancy information. A team of journalists 

and doctors write daily to inform you of all the news on 

these topics. Important, the site does not give advice or medical consultation.

In the field of online health information Doctissimois number one in France 

(1 in 4 of French internet users surfs monthly to Doctissimo) and French-

speaking Belgium (almost single-handedly represents the entire French-

speaking public with regard to health).

Source: CIM Internet (Gemius), AdHese


